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Virtual Experience Platform: Performance Statistics

*** The FactPoint Group - all data collected from the launch of the event
through Jan 31, 2009 with the exception of the HP TSSales event which
launched on Feb 4. Data for TSSales covers the period of February 4— February

5,2009.

Terminology definition:
« Registration: The number of individuals who have registered for

the event

- Leads Generated: The number of individuals who conducted a badge

swipe at a booth in the event. The exception is Cisco CLV where a lead is

identified as anyone who entered a booth

- Attendee Interaction: The number of chats accepted by users during

the event

- Archive Days: The number of days that the entire event is archived and

accessible to users
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Since 1987, InteSolv has been providing Strategic IT
Consulting, Software Application Development and
Enablement Services to create or improve elearning,
web collaboration and eMarketing solutions for
companies worldwide. Now as a 6Connex reseller
partner, InteSolv is adding the 6Connex Virtual
Experience Platform to provide virtual technology
marketing solutions to its mix of high impact
technologies. The company works to provide services
that profoundly impact its clients and create a
positive experience for all involved.
http://www.intesolv.com.
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6Connex, a wholly owned subsidiary of Design
Reactor, is the pioneer of virtual experience
technology marketing solutions. Our Virtual
Experience Platform enables businesses and
individuals to connect and engage virtually anytime
and anywhere using a dimensional environment-like
architecture for B2B or B2C social networking whether
it’s as a tradeshow, event or conference, and beyond.
6connex has developed award winning, results-
oriented virtual technology marketing solutions for
industry leaders such as Cisco, HP, Intel and Proctor
and Gamble. http://www.6connex.com.

Get started today. Call InteSolv at (559) 733 7500.



